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Blogging is: 
 

Fun 
Social 

Interactive 
Engaging 
Required 

$Rewarding 
and everybody’s doing it, so. . . 

 



What’s the problem? 



√ You keep on writing, but is anybody 
   reading? 
 
√ Your articles are great but they’re on 
   Google page “forgetaboutit”? 
 
√ No matter what you do it seems like 
   nobody’s paying attention? 
 
√ Your total earnings as an affiliate can’t 
   buy you a cup of coffee? 
 
 







Your blog needs traffic 



Lots of people 
 

engaging 
reading 

commenting 
paying attention 

reposting your articles 
 

open to what you have to offer 



Understanding why 
 a blog attracts 

Readers 
 

Leads to ways you can  
make your blog into a  

Non-Stop Traffic Machine 





So let’s look at how  
blogs attract readers 



1. 
  

Irresistible content 



2.  
 

Search Magnetism 



3.  
 

Networking for Success 



1. 
  

Irresistible content 



1. Solves real problems 
 
2. Unique, engaging, 
    memorable 
 
3. Great headlines 

  
Irresistible content 



1.  
Solves real 
problems 
 
How-to articles 
 

327,386 



1.  
Solves real 
problems 
 
Reviews 
 

62,850 



1.  
Solves real 
problems 
 
Tutorials 
 

3,017 



2.  
Unique,  
engaging, 
memorable 
 
 
 

5,307 





2.  
Unique,  
engaging, 
memorable 
 
 
 

12,956 



3.  
Great 
Headlines 
 
 
 



2.  
 

Search Magnetism 



1. How’s Your Keyword 
    know-how? 
 
2. Optimize Your Posts 
 
3. What’s the matter with 
    linkbait? 

Search magnetism 



1.  
How’s Your  
Keyword  
know-how? 
 
 
 

50% more searches 





2.  
Optimize 
Your 
Posts 
 
 



3.  
What’s the 
Matter 
with  
Linkbait? 
 
 



3.  
 

Networking for Success 





1.  
Guest  
Posting 
for Traffic 
 
 



2.  
Events 
and  
book 
launches 
drive 
traffic 
 
 



1. 
  

Irresistible content is  
the foundation for all  

blog traffic 



2.  
 

Search Magnetism brings  
traffic with keywords  

and optimization 
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1,449 
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2,949 
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Going “Outside the Book” 

�  Building a sustainable business 

�  Connecting to different populations, not 
just book buyers 

�  It all begins with traffic… 
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Opportunities 
�  List build 
�  Product offers 
�  Surveys & other feedback 
�  Crowdsourcing 
�  Workshops, webinars, teleseminars 
�  Training courses 
�  Joint ventures 
�  Business spinoffs 
�  Publishing contract 




