HOW TO CREA
BOOK COVER
THAT WORK

Joel Friedlander, TheBookDesigner.




Congratulations!

You've worked long and hard to
finish your book, you're ready to
publish it yourself, and now you
just need a great hook cover,
right?



But will it attract the right
readers? Instantly tell what
kind of hook it 1s? Look like a
book from a “real” publisher?
Grab browsers’ interest?



What if you could learn right now
how to recognize these problems,
would that help you create a
book cover that really works?
That helps you sell books?



Agenta

1.First we're going to look at why your
book cover is so important

2.We'll look at the main reasons that book covers fail

3.Then we’ll see how great book covers solve these problems
and do the jobs they're meant to do.

4.The presentation will last about 45 minutes, and I'll answer
guestions after the presentation.

5.1t’s fine to get up and stretch if you feel like it.
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Your Presenter

Joel Friedlander

* Direct response
* Book publishing
* Blogging

* E-commerce

e Writer/Columnist

e Loves to cook & bake!

THEBOOKDESIGNER.COM



THE BOOK DESIGNER

PRACTICAL ADVICE TO HELP BUILD BETTER BOOKS

TheBookDesigner.com
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Fine Books for Independent Authors and Publishers
BookPlanner.com
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Do hook covers really matter?
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Your Book Cover’s 9 Jobs:
Announce its genre
Telegraph its tone
Explain its scope
Generate excitement
Establish a market position
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1. Announce what genre the book is

STEPHEN KING: “SMITH IS A CULTURAL GENIUS” DOREEN OWENS MALEK

Blackfoot

#%)" Can a tribal activist forget his past with

i7 /i }" f "'; é'( ! the last woman on earth that he should love?
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2. Give some idea of the tone of the hook
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J. Explain the scope of the book

Copyrighted Material

EDITED BY RONNIE SELLERS
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THINGS TO DO
WHEN YOU TURN 50

CONTRIBUTORS INCLUDE:

TRADE STRENGTH FOR WISDOM HAROLD S. KUSHNER STOP COMPLAINING

GARRISON KEILLOR  WEAR COMFORTABLE CLOTHES DIANE VON
FURSTENBERG STOP OBSESSING ABOUT YOUR FLAWS BOBBI BROWN
PLAY GOLF IN SCOTLAND BILL DAMNIELS PAY OFF YOUR MORTGAGE
SUZE ORMAN KEEP A SENSE OF ADVENTURE MARIANNE WILLIAMSON
GO FISHING |AMES PROSEK NEVER CEASE THE MENTAL FIGHT HAROLD
BLOOM BULK UP YOUR PORTFOLIO'S DEFENSE BILL GROSS |UMP

OFF A BRIDGE MARK FENTON BUFF UP YOUR BRAIN BILL BECKWITH,

PH.D. LET YOUR LIFE FLASH BEFORE YOUR EYES ROBERT THURMAN

TAKE YOUR SELF BACK ERICA |[ONG AND MANY MORE ° ()\T):IP UCB Roi-inolis asivits

@ Seasonal and anytime ideas
® Provides practice with smoll-muscle control

50 EXPERTS ON THE SURIECT OF TURNING 50
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4. Communicate something exciting, i.. the “hook”
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Never Surrender

to a Scoundrel
TILY DALTON

e SELF-PUBLISHING =




5. Position within the market (branding)

VIVIAN AREND VIVIAN AREND

. -
ROCKY MOUNTAIN ROCKY MOUNTAIN

N &
SIX PACK RANCH H
BAMHAIN

‘ ":/f\
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Does your cover communicate?

1. What's going on here?
2. What kind of book this is?

3. Am | interested in this?
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Book covers usually
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1. They are illegible
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2. They disregard their genre or niche

Bedlam o Beltry
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LSRR by, ;
,\/\a ry [ llen GO;

Itergalacic Atorneys at Law.
Jil.2

gt

featuring the stories:
Bedlam & Belfry Get Flected
Bedlam & Belfry Go To Paris

Bedlam & Belfry Sue God

by Glen Cadigan
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3. There's no “hook”
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4. They are graphically or typographically incompetent
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5. They create confusion instead of clarity.
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But you can solve these
problems and the answer
1S usually contrast,
focus or positioning
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Use legible color combinations with contrast

-

peag

QUEEN OF
DIAMONDS

JULIET MOORE
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Using appropriate fonts helps contrast

10 Lost Vintage Sci-Fi
Short- tory Masterplec‘es 1{o]§
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Watch out for busy backgrounds that lose focus

s B
GREATEST,

LOVE |
LETTERS
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Focus the reader’s attention and eyepath
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Send a clear signal that positions your book

NEW YORK TIMES BESTSELLER

(NNOLL

GEBESTITHRILLER WRITERS WE HAVE

A THRILLER
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Designing for your genre helps position your book

Lo SIoma s ReDellion

A NOVELLA
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Make sure you have a “hook”

STUFF TO READ WHEN YOURE HIGH
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Your book cover IS has
lots of important jobs to
o, so It pays to get It
right.
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Book covers usually fail
because they are illegible,
disregard their genre,
have no “hook,” or for
graphic incompetence
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Recognizing that
something Isn't right gives
you a chance to make It
work using contrast, focus
and positioning
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The hest hook covers
make an offer to the
reader. It's the designer's
Job to make it work
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Copyrighted Materi.

the signa c//
and the nalse an

why most o/
predictions faiI
but some don’t
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The End

ol Your

Schwalbe
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MICHAEL
GRICHTON

“Wonderful ... powerful.” — e Washington Post Baok World
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There’s more to a great cover:
Title & subtitle
Fit to your printer's specs
Great marketing copy
[argeted Testimonials
Additional formats
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