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Book Design for Self-Publishers

Book design is a specialty, mostly
unknown before print on demand
became popular and lots of
people started publishing books
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~ It’s also how we turn
manuscripts into books
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2.

~ Self-publishers need to know
enough to make sure their book
is suited to the goals they've set.
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3.

Interior design uses typography
(design with typefaces) to
present the author’s work
in the best way to readers
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Remorseless Killers:

Military Training

ost new military recruits are not seasoned macho men or
super-masailine women when they join the military. Al-
though some, as we saw after the September 11, 2001, at-
tack on the United States, yust want to "kickass,” revenge being their
excuse, most are nalve seventeen or eighteen or nineteen-year-olds
who enlisted either because they could not find a job or their unem-
ployment benefits ran out or because they thought they could eam
enough money for college by joining the military. Two weeks before
the 2003 invasion of Irag, one soldier who joined the U.5. Army to get
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4.

- Readability and easy access to the
information in the book are aims
of good book design
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CHAPTER 25

Open Up Those Canal Gates,
Yacithic Ocean lHere We Come!

Swecess s not final, failure is not fatal: It is the cowrage
to comtinue that counts.”
Winston Cuescinn

Email / March 26, 2007 / The Panama Canal: Gateway (o Home
Our agent efficiently arranged for the Panama Canal Authority
(ACP) to measure fulia for the fee on a Monday, and we began our transit
on Friday. Unlke the Suer Canal, the Panama Canal Authority doesnt

care how much wheat you can carry but rather the volume of water your

v

boat will displace in the lock. Bill and Larey from San Francisco arrived
and helped enormously during that week as we prepared Julic by strip-
ping her of all equipment that could catch on Enes. We removed and
dowed the 2ern anchor, man overboard equipanent, surfboard bag, fsel
cans, dinghy, otc. Thea, to protect the hull ia case we hit the side of the
rough cement bock, we hung our feaders, phus 10 car tires wrapgexd in

phastic, down the topsades
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3.

* You have to decide whether
you'll hire a book designer
...or do it yourself.
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6.

Cover design:
Hire a designer no matter what
kind of budget you have.
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£

- Book designers are aware of
readers’ expectations and the
conventions that rule the design
of books.
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8.

_If you put the work in, you can do
a decent job yourself
(fine for ebooks),
but you can’t expect it to look
like a professional book.
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9.

~ The more complex the structure
of your book, the more
challenging it is to design.
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Chvuntopher Fmian

=“Well, what abour thar time we were mocOng your antire
family at your uncles place in the Poconos:™

She shot him a look. “Cee, | forgot shout the Gme you ased
it to find the longest route possible so you'd barely have o spend
amy time actually allang o them We mised most of dinner be-
cause you wouldn 't use a 1wl road the encire nde.”

*Bur yous were in the car, and 1 did follos jc"

] swedr bo FH],_Il'rrl. I'mi mucsk 1m thie mood r*:ht now,”

Lok, 1t mot my fault we had o stop al the store because
you ripped your pantyhose getting in dhe car.”

"What do you mean, it Bn't your Bal”

"How is that possibly my fanle? They're your pantyhose,™ he
said. “Maybe if you ook less than two howrs o do your hair for
this stuped wedding you would have had all the time you needed
o rip them and get 8 new pair.”

*I wouldn't have been rushing arcund for any of it ifwe didn'y

harve to seop first at this god- forsaken house!™

*You know whar—hald on, here's the howse up ahead.™

He palled down the driveway and parked in front of the gi-
rage, t|1.||1|:!:|.d o wvoad I:urllur qtle:‘l:ﬂﬂll? for pnow. | here were
no other cars in the driveway, but several lighes were on inside
the house,

“Listen sweetie, | tmald you before, I'm just oying to cut the
guy a break,” he said as he exited the car. “This isn't going 1w ke
more than s couple minutes, | promise.”

“Oh, spare me the Good Samaritan routine. You're only back
here because the realuor made goo-goo eyes at you.”

"Jane did mot make “goc-goo cyes”’ at me. She just asked ="

“Janes" she asked pointedly. “So you're on & first name basis
with 1 MNolan Knoc boiot W, are :|.'u1.|':"

*Stop it. She just happened to mendon it on her phone call
yesterday,”

“Andwhere did this phone call happen to take plece exscthy?™
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10.

Look at the elements of book
design to understand how a book
designer sees them.
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Go Forth

oo Jorth from your native bond and from wer
jather's howse to the Lanad phat | will show jou™

~GENESIS 114

och Lecha™ Cod commands Abrabeam. “Go forth!™
In the very first command bo the very firsl Jew, God
ld Abraham o leave his home, o fr.a] forth From “vour
lard, Voanr birth Fll'.H.'l'.".".llIII ather’s home™ and o go “1o thie
place that | will show yow™ s a direct and clear onder for
Abraham ko take a leap of Gith—=o lave sventhing that
is Exmiliar and o joumey loward a destination that will be
revealed al some Liler moment
That command i a central metaphor of all of Jewish
life. Faith INEANS IMOVIRE, ney |.'1'1|:.|I|dll'|.|_':.-l||| The S rifnal
joumey is just that 3 joumey, The ilea camies hoough the
enitire Torah, in which the central narrative is the jonmey
of an entire people as the lsraclites” trek theough the wildee-
ness from Egvpt o the Promised Land of Canaan.
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Bronsees Mixscn

Cleardy theres a message: o grow and progress, vou
nead o move,

The same is true for enlreprensuns,

It sets them apart from the vast majority of people, most
off whiom fllil. & 3 high vahie on securky. _|l..l'|.'| wecurity, thie
cormfort of a predictable routine and the familiarity of stay-
Ing in ode I!_u'L:|_ are il for the 1=||hq:-r1'|u'||r.

An entrepreneur needs io go forth. Keep moving. Never
shamd still.

IF wou mewd work, don® just sit there polishing vour ré.
s ared waking for o job opening: skxrt coming wp with
ideas. Ifvou're rumning a drugeling buniness, keep weking
ways for it to evolve and grow and keep up with the com-
petition. If vour busines is succesful and thriving, stay
one step ahead of future competition or—when the time
is right—s=ell.

You are the master of our own fate. You control vour
time, where vou |r|.b| VOUET STHETEY, what Eets vour attention,
and what exactly vou do with vour life. On the other hand,
vou cam never bruly rest. You're always booking for ways to
improve the business, o expand, compele, attract cuslom-

en—and avenhually move on bo the next baines

Krwars i MoTion

My own small “Lech Lecha® story happened while | was
in college, working part-time at Louie’s Superelte in the
Bronx. Lowie was a quintessential Mew York character with
his cigar and an attitude that is found only in the Five Bor
oughs. Ky job was to help with whalever Louie needed:

www. 'heBookDesigner.com

Jo Faarm

socking shelves, dusting the mventory, hauling out the
irash — it was up i Lowie, The one thing he would not iol-
erate was idleness, Afer all, e was paving me (not mich,
but | was on the payroll), so he wanled me 1o be always
working.

Lioiie was quite theatrical and colorful, and he woild
s liines poele id lo damce a3 he awepl thie Raor. | eamn il
picture him prancing through the narow aiske pretending
Io waltz with his broom. ~Romance this broom a little, will
you please?™ he sabd, handing the broom over to me. The
message was clear: Don't just stand there; do something.

The il &, 1 didn’tl need o be told; 1've abvwers found
it hard bo stand still, Aftes ull. | was the Bomber, and that’s
how | approached life: subbom, determined, abways bar-
reling forwand. | never looked back, and 1 would do any-
thing o keep things moving, often without hesitating to
check thirgs out first.

My maatemal grandather, David Abrama, was a Heet-
footed sprinter who once held the wordd record i the 35
yard dash. That's right, the 35vand dash. Ome hundred and
five feet of allout speed. His time: 4.4 seconds, (Shorth
after that, they stopped mumning that distance in major track
mesls. |

Family legend has it that Dave—as he prefemed bo be ad-
dressed by his grandchildren —was asked the secret to his
success at the 3%vard dash. “The only way vou can win a
race that short” he said, “is to beat the gun”

| ram the same distance once in a townawide race when |

was an eighth grader in Brookline. My older brother helped
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Following the development of a

book design process you can see

it change from a manuscript into
a book.
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[ct]lIntroduction

[bt]This book lies at the confluence of two of the biggest changes
in the media landscape of the written word: self-publishing and
blogaing.

[hl]Self-Publishing, an American Tradition

Publishing your own book without intermediaries has a long and
erratic tradition in the United States. Examples of early self-
publishers are largely irrelevant, since the modern notion of self-
publishing depends on the opposition of this type of book
publishing to traditional publishing. In the dominant form of
publishing, publishers acquire rights to literary properties,
improve and complete the transition of the property from a
manuscript to a book, from raw materials to a consumer product.
They then advertise, market, promote and sell the products of
their efforts, while paying the creator of the original manuscript a
rather small percentage of their revenue as a royalty. The creator
is an equity partner.in the enterprise of the book, but a decidedly
junior partner. The author is at the mercy of the contract she has
signed, the scruples of the publisher she has signed with, and the
vagaries of the marketplace, about which she may know nothing,
since the entire structure and mechanism of publishing keeps
writers isolated from both their readers and the ways that
publishers actually work.

In opposition to this, or sometimes parallel to the track of
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Introduction

his book lies at the confluence of two of the biggest

changes in the media landscape of the written word:

self-publishing and blogging. Publishing your own
book without intermediaries has a long and erratic tradition
in the United States. Examples of early self-publishers are
largely irrelevant, since the modern notion of self-publishing
depends on the opposition of this type of book publishing to
traditional publishing. In the dominant form of publishing,
publishers acquire rights to literary properties, improve and
complete the transition of the property from a manuscript to

a book, from raw materials to a consumer pn‘rduft.

Self-Publishing, an American Tradition

They then advertise, market, promote and sell the prod-
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12.

Book cover design is a marketing
decision, and you’'ll need to
approach it as a publisher, not an
author.
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13.

If you want to compete in the
marketplace, hire a professional
designer or book shepherd.
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AUTOBIOGRAPHY OF

MARK TWAIN

TOLUME 3
H'_"-u.i' A
= |
bf L] 1
a =
‘N
-~

www. TheBookDesigner.com www.SelfPubBootCamp.com

Sunday, February 20, 2011


http://www.TheBookDesigner.com
http://www.TheBookDesigner.com

Book Design for Self-Publishers

14.

If you don’t want to compete in

the marketplace, enjoy yourself

and make your book exactly as
you want to. Have fun!

www. TheBookDesigner.com www.SelfPubBootCamp.com

Sunday, February 20, 2011


http://www.TheBookDesigner.com
http://www.TheBookDesigner.com

Book Design for Self-Publishers

SOdaamSI“D e 5, I o
| HAVE A STORY

el el b W —1

Christine Ennis :
Marsialle
Arbuckle
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13,

|0 mistakes you can avoid that
make your book look like an
amateur production.
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A Seit-Pudbisher s Compardon Tithe of the book * 123
St-hdbcher s Compardon

Nita dignatur? Upta dolorest, simet quo quis ¢t pre num Ideste-
nto velit repererfero voluptae dolorum voluptas aut ¢a ducient vollor-
est, volor maximin cipsam, cone dolum quo intoryt hit que nonsend
ictdellic tem que excepratur aclent eles dero ommodictent am hit odi
ut aut percla ducl odignam ra des minvel ma noasequl voluptati ve
libus amusam, corerion coreptatur aut occum dolore dem apelenimil
W molort que nia dolupta turestias 1l inctiatet acculpa doluptur sitiur,
te nis a non conectur, easaperunt vende dolupitem. Musdaes sittone
lumquosst omnist ea et volut eos sum qui sae. Genest pa que Invendlit,
qQuia nusae con prorepr eseque doluptur, simus

Lendis dolupsd quit officabo. Pero ventiat

Em erunt dolupta tectem dolla dunt eaquiatiisti omnis id minus.

Agnatint endfant magnlas atem untls remquod quidunt aboror
empore pe solume nesto odignatia cus doloribusam et utetum sequl
dest, utende pore et et offictatem cumquat Inulparchil Inctur sin prati
as 51 nat ullorro vitatent

To ipidiam et ab klelluptas sitate que andandis que volortbus dolo
riae voluptas sitha vellaccus quos ulparum que vidis autem aclent re
nonse ka ped quatis eligendae moluptam, intiatis eaque sandignimil
iplenim olorupt atemped etureria nulla vollaceaquo ex enlsclet harum
dolorep enbus repe eaquo velestio. Oficimi, quame repe offic tem eo-
sam ressdt earum dolorem. Occam, nimaxim quunt

Eperat assimus ut ut videnda pa corath qui vent litis re consed ut
prat re esentur sam quam, quibus ea se vid quis eostis aliqula vent,
tem dipsamet rem idi blandigent assus rat ut quam fugitto nsecum
Incla quatur alit, sin natlatat aut eatinvendit, undiass undigendio imus
modipsa mendand emposame quatem faceptas estorla ndipsam, of
ficabo. Minverferum eatl sim nam eum adictatquam quiditat as ad ut
arisclum qui ventt autati nos rem |s si tet laborum enda sint

Rum audistiam, consere volupldel cumquaccta quis excescit aligen-
tar autaquiam, cuptat! alit eate lunt volorer clischis cus

Unt erumquis earuptur molorumque verehent pedit plabo. Nam
ca sedi temports liquas ex eum et re quaccere pe pratatincld et quis
senecto ¢t ut abo. Lorchen tiumquodis 1derovit aut ¢scim acaborro
lum \ll]l 5 L‘Y\I\I\ idestiss ul\'llll\(\h' E‘f.l cum qlll todatur res aut
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dictent am hit odi ut aut pereia duct odignam ra
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16.

For many kinds of books, design
can have a major effect on your
sales, and your satisfaction.
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If you want positive word-of-mouth, getting the interior right
is far more important than the cover.

—Morris Rosenthal, Self-Publishing 2.0

> ,-'PrOFéSsionaIIy edited, typeset, & designed are critical for
success via POD. (Looks count.)

—Jane Friedman, editorial director of Writer’s Digest

Unless you have professional graphic design experience, hire
someone who does!

—Dummies.com
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“After many hours in book stores and libraries, the light
bulbs began to pop in my head. Oh, so that's how a beautiful
cook book looks. It should not look like something produced
by the church committee on a home computer - it should
look like a professional publishing house produced it. Right -
now the search for a graphic designer began. Wow!! I could
not believe the transformation. I sold over 250,000 copies of
“Fit to Cook — Why 'Waist’ Time in the Kitchen?” It's a
guarantee that the book would not have sold 250 copies in
its original format.”

—Denise Hamilton, Ink Tree, Ltd.
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17.

- To find out more about book
design and self-publishing,
subscribe to the blog at:

www. I heBookDesignher.com

www. TheBookDesigner.com www.SelfPubBootCamp.com

Sunday, February 20, 2011


http://www.TheBookDesigner.com
http://www.TheBookDesigner.com
http://www.TheBookDesigner.com
http://www.TheBookDesigner.com

Book Design for Self-Publishers

. Download this presentation and
= other resources at:

http://www.thehookdesigner.com/hook-design-101
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“Book publishing is changing—for the better. This book explains
the new and better ways to publish and p xmt\ml l\
Don't be left behind."—Dan Poynter, The Self-Publi

il
coming  JULIANIDIAN

Soon

COMPANION

EXPERT ADVICE FOR
AUTHORS WHO WANT
TO PUBLISH from

TheBookl Jesigner.com

JOEL FRIEDLANDER
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