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7 Steps to Book 
Interior Success

The aim of book design is to turn your 
manuscript into an industry-standard book 

that your readers will love



Book	Design	Options		| Joel	Friedlander BookDesignTemplates

Your	Presenter

Joel	Friedlander
Direct	response
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Began	publishing	in	1986
I	love	to	cook	&	bake!
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PRINT BOOK INTERIORS

What are we looking for in a book interior?

1. Readable
2. User friendly navigation
3. Demonstrates the “hierarchy of knowledge”
4. Easy access to resources
5. Accommodates “extra-textural” elements
6. Conforms to industry standards
7. Meets production imperatives
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1. MAKING YOUR BOOK READABLE

• Font selection—you want a font that’s easy to read 
and doesn’t create “patterns” because it has odd 
letterforms

• Font size—almost all books are set in fonts ranging 
from 10 to 13 points, depending on the font

• Line spacing (“leading”)—increased leading will make 
text easier to read and harder to “double” on long lines

• Line length—for best readability, keep your lines to 10-
15 words

• Contrast—maximum contrast makes type easier to 
read, use black type
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Garamond
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Janson
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Caslon
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2. ELEMENTS OF USER-FRIENDLY 
NAVIGATION

• Contents—the schematic of your book

• Page numbers—essential reference for print 
books

• Running heads or (running feet)—can be used to 
remind the reader of what chapter/section of the 
book they are in

• Index—for technical, academic, complex, historical 
and similar books, readers will expect an index in 
your print book
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Running
Heads

Running
Feet
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3. THE “HIERARCHY OF KNOWLEDGE”

Mostly this is important for nonfiction books, but you 
may run into cases in fiction, too. Each has to clearly 
show its place in the hierarchy:

• Book title
• Part title
• Chapter title
• Section head (“A” head)
• Section subhead (“B” head)
• Section sub-subhead (“C” head)
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4. EASY ACCESS TO RESOURCES

• Notes—footnotes or endnotes?

• Bibliography—if you have notes, you need a 
bibliography

• Index—for technical, academic, complex, historical 
and similar books, readers will expect an index in 
your print book

• Glossary—can be invaluable for newcomers or for 
fictional worlds or processes
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5. “EXTRA-TEXTURAL” ELEMENTS

• Sidebars—add perspective to text
• Pull quotes—highlight critical statements from the 

text
• Extracts—use long quotations from other sources
• Tables—for data or information that needs to be 

organized for easy comprehension
• Charts and Graphs—need to locate at specific 

points in the text
• End of chapter—summaries, practice, action 

steps, etc.
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Sidebar
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Extract



Book	Design	Options		| Joel	Friedlander BookDesignTemplates

End	of	chapter
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6. CONFORMS TO INDUSTRY STANDARDS

• Get elements in the right order—keep a reference 
guide handy, I do!

• Number pages correctly—odd pages are always on 
the right

• Use page numbering conventions—testimonials 
are a/b pages, front matter are i/ii pages, text itself 
is numbered with Arabic numerals.

• Watch out for blank pages—they are blank!
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7. MEETS PRODUCTION IMPERATIVES

• This is where your marketing and production meet 
because you need to produce the book that’s right 
for your market, and which you can discount and 
distribute effectively.

• Your production method needs to accommodate 
the kind of book you’re producing. Watch out for 
long POD novels or trying to produce “gift” books in 
small quantities.
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Harry	Potter	books


